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Overview

®  Quick Summary + Wins
o We have increased spend and focused on generating new leads for from the NEMT campaign for downloadable content and created
a new campaign for NEMT software keywords so that we are able to have separate bidding strategies for upper and lower funnel
keywords. We have also increased spend for the Competitors campaign.

° Key Takeaways + Current Challenges
o Downloadable content is performing well so we will focus on further improving conversion rates and quality score by optimizing the
website landing page for the NEMT guide with new relevant keywords. We will adjust Target CPA bidding settings to get a better
CPA both for generic and software NEMT keywords. We will apply this strategy to Bing as well.
° A/B Test Highlights
o We are preparing new creative to test in our Facebook lead gen campaign.

° Link to Data Studio Dashboard
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https://lookerstudio.google.com/reporting/14e4df24-4589-46eb-804f-f5f3d3881d09
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Results

Best performing Google search ad (139 conversions) Best performing Facebook ad (89 leads)

©  TripMaster by CTS Software

™., Published by Ozren Buri¢ @ - 12 December 2022 - @

Ad With more than 30 years in the driver's seat navigating the ever-evolving transit landscape,
the team at TripMaster has unique insight into How to Make it in NEMT.

Here are some ways you can ensure your NEMT service is successful. In this white paper, we
will help you understand the role of NEMT brokers and how they serve your area, how to
market your NEMT business, and strategies to improve customer service to increase usage
and service.
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LEARN MORE

Best performing keyword (48.33 conversions):
[starting a non emergency medical transportation business]

Download our guide on How to Make it in NEMT Download
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Goals and next steps

e Goals for this month: Increase conversion volume at lower CPA.

e To achieve our goals, here is a |ist of tasks we will be working on in March.
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https://sharing.clickup.com/14237355/l/h/djfnb-59825/58788a35ae0089a

